Meet the world’s
THIRD LARGEST
PIZZA CHAIN

m
IThird largest pizza chain in the world — based on net number of stores in 2020
The information in this presentation is the confidential property of Little Caesar Enterprises, Inc. Any other use, copying or disclosure is strictly prohibited.”
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IT AI-I- BEGAN I N N,Iike and Marian invested their $10,000 life savings toward openi .

G AR D E N c ITY Little Caesars restaurant in 1959. To accelerate the growth of tl:‘e“"lg t S

M I c H ’ franchised their first operation in 1962, creating an opportuni e business, they
IGAN I N I 959 of franchisees to join their Little Caesars family. pportunity for thousands
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Ilitch Holdings, Inc.
FAMILY OF COMPANIES
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A CULTURE OF INNOVATION

HOTANE RESERVE
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Little Caesars Pizza

27 COUNTRIES AND TERRITORIES




MARKET ENTRY OVER THE LAST FEW YEARS
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THREE PILLARS OF OUR BUSINESS : gﬁ

CONVENIENCE OUALITY

Typically lowerin Pizza hot out of the oven Dough made fresh daily
price than the closest and ready when in the restaurants
chain competitor the customer walks in Fresh packed sauce




HOT-N-READY
TRANSFORMED THE
PIZZA INDUSTRY
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VALUE IN THE MARKETPLACE
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AMERICA’S

BEST
VALUE

WINNER




Global

Franchise
AWARDS 2021

Best Food & Drink Franchise




PROPRIETARY TECHNOLOGY
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“‘ 4 Little Caesars B

HAM

BACON

MUSHROOMS

PINEAPPLE

*available in selected markets.



AWARD WINNING TECHNOLOGY

MARKETING AND IT INNOVATION AWARD
FRANCHISE HALL OF FAME

International Franchise Association

S IFA

INTERNATIONAL FRANCHISE ASSOCIATION

APPLIED TECHNOLOGY AWARD

QSR Magazine

QSR

BREAKOUT TECHNOLOGY AWARD

Multi Unit Restaurant Technology Conference

MURTEC

MULTI-UNIT RESTAURANT
TECHNOLOGY CONFERENCE

KITCHEN INNOVATIONS AWARD

National Restaurant Association

NATIONAL

RESTAURANT
ASSOCIATION



3 DISTINCT WAYS FOR CONSUMERS TO GET
LITTLE CAESARS PIZZA
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GIVING CUSTOMERS THE QUALITY THEY DESERVE

ALWAYS

S
MADE FRESH o made from crushed
IN EVERY STORE O ne VINE RIPENED

Every Day TOMATOES
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A SIMPLE MENU

Allows the ability to provide quality products at
a low cost, ready when the customer walks in

Eight warm sticks of freshly baked
bread topped with the flavors of
butter and garlic then sprinkled

with parmesan cheese

Large, single topping pizza
available at a low price, hot
out of the oven and ready
when you are.

Lightly seasoned oven roasted
wings in a variety of flavors:
Oven Roasted, Buffalo, BBQ,

and Spicy BBQ

+

Additional
side items and
pizza innovations
to fit your local
market



MENU TAILORED TO CONSUMER PREFERENCE

INDIA - TIKKA MASALA INDIA PIZZA purrs SPAIN jAMON YORK
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FLEXIBLE STORE LAYOUTS

CARRY-OUT LAYOUT

(75 SQUARE METERS)

LIMITED SEATING LAYOUT
(115 SQUARE METERS)




WE WORK CLOSELY WITH OUR FRANCHISEES | 5 ]

MORE THAN TWO-THIRDS OF INTERNATIONAL
FRANCHISEES HAVE BEEN WITH US +10 YEARS

“Thanks to LCE Training, our Managers have been able to achieve
maximum results in leadership skills as well as in helping our team
members execute operations correctly. Through the continual
training efforts, Little Caesars Honduras is synonymous with
quality and speed of service.”
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Sandra Panting
Director - Operations,
Little Caesars Franchisee, Honduras
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SUPPORT STRUCTURE




LITTLE CAESARS
HAS ACHIEVED
THIS RAPID
GROWTH AROUND
THE WORLD
BECAUSE OF A
GREAT BRAND!
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STEPS TO BECOMING A LITTLE CAESARS AREA DEVELOPER

Share our ideas
about values and
corporate culture

O
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Access to highly
preferred real estate,
schedule of 10+ stores
in five years

mf:

Experience in owning
and operating multi-unit
restaurant business

00000
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Organization structure to
support, own and operate
a network of multiple
restaurants

=

Sufficient financial resources to
scale aggressively by opening
multiple stores, with $1.5
million in liquid assets

A long-term strategic
vision for developing
the Little Caesars brand




(& Little Caesars Pizza

. @Litﬂe Caesars Pizza

gsars Pizza

WE ARE THE RIGHT
BUSINESS OPPORTUNITY FOR
ORGANIZATIONS LIKE YOURS




FOLLOW UP QUESTIONS
OR TO SET A ONE-ON-ONE
DISCUSSION



